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What factors determine whether we 
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Facteurs Sociaux

Facteurs Contextuels

• Meta-cognitive Myopia (Fiedler, 2012)
• We absorb avaialble information from the 

environment ignoring relevant  “meta-information” 
(source, accuracy, etc.) 

• Truth-bias (Gilbert et al.1993; Pantazi et al., 2018)
 We tend to believe informaiton even if it is false

• Illusory truth effect (Dechêne et al., 2010; Pennycook 
et al., 2018)
 Repetition increases perceived truthfulness
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(voir « propres recherches de compltistes » 
• Analytic Thinking (Cognitive Reflexion Task; Pennycook et 

al., 2019)
 Associated with better misinformation detection
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• Motivated reasoning: information processing partial to 
our desired conclusions (Westen et al. 2006)

Ideologically congruent misinfromation more believable
than incongruent (Pennycook & Rand, 2019)
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• Motivated reasoning: information processing partial to 
our desired conclusions (Westen et al. 2006)

Ideologically congruent misinfromation more believable
than incongruent (Pennycook & Rand, 2019)

• Beliefs part of our Identity (van Bavel et al., 2024)
 Social identity motives stronger than accuracy motives
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Prebunk

Labellisation

Debunk
Brashier, et al. (2021); https://doi.org/10.1073/pnas.2020043118

3 Common Solutions: Correct
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More creative approaches

Psychological Base
Analytic thinking 
increases 
discernement
(Pennycook & Rand, 2018)

Solution 
Accuracy Nudge
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News Sharing behaviour
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Inoculation Game

52

• Bad News: 
• Adopt role of Fake News creator
• Attract great numbers of followers
• Maintain a maximum credibility
• Win 6 Badges -> Misinformation strategies

o Impersonation
o Emotionally Provocative Content
o Group Polarisation
o Own Conspiracy Theory
o Discredit Oponents
o Trolling



Jeux d’inoculation
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More creative approaches

Psychological Base
Analytic thinking 
increases 
discernement
(Pennycook & Rand, 2018)

Psyhchological 
inoculation
(McGuire, 1968)

“Attitude Roots model”
(Hornsey, 2020; Hornsey & 
Fielding, 2017)

Solution 
Accuracy Nudge

Gamified Inoculation

Jiu Jitsu Persuasion
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https://www.gum.gent/fr/event/wunderkammer-
de-la-verite



Some Critical Issues…
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Contextual Factors

Facteurs Sociaux

Facteurs Contextuels
• Algorithms & Echo-Chambers (Sunstein, 2001)

• Filter Bubbles (Pariser, 2011)

• Absence of Information Safe-guards (Mair et al., 2019)

• Incentives for emotional content → Emotional content 
tends to be false (Paschen, 2019)









Take-home

Misinformation can affect us but…

…(Dis)believing determined by several cognitive and social 
factors

Contemporary psychologically informed approaches –like 
gamified inoculation or Jiu-Jitsu persuasion– can help 
but…

..misinformation not sole problem of individuals—
systemic issue

We have to remain critical –but not distrustful



Thank you!

m.pantazi@uva.nl
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Discussion

• How confident do you feel concerning your
ability to spot and resist misinformation?

• What strategies (if any) do you employ?

• What (if any) new tools have you learnt today that
you could use to help yourself or others? 



Shall we play?

https://www.getbadnews.com/en



https://cescup.ulb.be/JugezEtienne/
https://cescup.ulb.be/JudgeStephen/

Test your own ”gullibility”

https://cescup.ulb.be/JugezEtienne/


Suggestion
https://www.gum.gent/fr/event/wunderkammer-
de-la-verite
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